
INTRODUCTION 
 
We’re here to help… before, during and after the event. 
 
FPS EXPO is an ideal platform to launch new products or to present your corporate 
image to the media, your customers and to the rest of the industry. 
 
This Marketing & Publicity Manual has been designed to help you make the most of, 
and add value to the investment your company has made by taking a stand at the 
show. 
 
As organisers, we aim to attract the right quality and quantity of visitors needed to 
generate the highest levels of business. By undertaking your own targeted 
advertising, direct mail and publicity campaigns you can reinforce the promotional 
activities carried out by the FPS EXPO, ensuring maximum footfall to your stand. 
 
The following pages detail the marketing and publicity opportunities that are open to 
you as an exhibitor. To help promote the show we need as much information from 
you as possible. The more we know about your company, its products and plans for 
the show itself, the better placed we are to promote what you have to offer. 
 
If you need further information on any of the sections in this Manual – or if you have 
a good idea you want to explore to raise your profile – please call Stephanie 
Freeman, Press Officer, 07961 149399. 
 
Don’t forget! Complete the Press Questionnaire at the back of this manual as soon 
as possible. Remember this is your chance to tell us about any new products or 
services you are launching at FPS EXPO 2010, we then let the press know exactly 
what’s happening at our event.  Once completed send it back to Stephanie Freeman, 
but we need them returning no later than 15 January 2010. 
 
We wish you a very successful and enjoyable FPS EXPO 2010! 
 
 
 
 
To ensure that you get the most of exhibiting at FPS EXPO 2010, ensure you 
pass this manual on to your PR Manager, Marketing Manger or Agency.  
 
If you would like additional copies, call Joan Wheat on +44 (0)1565 631313 
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PRE-SHOW MARKETING ACTIVITIES 
 
Let your key contacts know that you are exhibiting 
 
It is essential that your key contacts know you are exhibiting at the show. A personal 
invitation is, without doubt, the most effective method of communicating this 
message. At the beginning of January you should have received an allocation of 50 
complimentary visitor tickets and promotional labels that you should send out to 
invite your clients and potential customers to the show, and more specifically to your 
stand.   
 
For additional visitor tickets or stickers please email Joan Wheat jw@fpsonline.co.uk 
 
Get your FREE listing in the official show guide 
 
The official FPS EXPO will be mailed out to every FPS member and handed out free 
to every visitor. Let them know where to find you and what you have to offer. Its 
lifespan far exceeds the two days of the show so make sure that your FREE entry 
and product listing is in by the deadline Friday 5 February 2010.
 
Take advantage of exclusive advertising opportunities 
 
Make sure that the marketplace knows where you are exhibiting. A special package 
is available for advertising in Downstream plus the Show Guide. 
For more details contact Shirley Price, Advertising Manager, on 01584 877442. 
 
Add the FPS EXPO 2010 logo to your adverts and direct mail 
 
To enhance your promotional campaign around the show use the FPS logo – plus 
your stand number – on any advertisements or direct mail pieces that you run. 
 
Email vc@fpsonline.co.uk to request an electronic version of the logo. 
 
Put the FPS EXPO 2010 Banner on your Website 
 
Let visitors to your website know that you are exhibiting at FPS EXPO 2010 by 
adding our moving banner to your site.  By clicking on the banner visitors can get up 
to the minute information on the event and register for their free entry pass. 
 
Email vc@fpsonline.co.uk to request details of how to add it to your site. 
 
Tell all your colleagues that you are exhibiting 
 
Make sure that everyone in your company is aware that you are exhibiting at FPS 
EXPO 2010, so that this information can be passed on to all your clients. 
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PUBLICITY & PRESS OPPORTUNITIES 
 
Introduction 
 
This year we are using PR strategically to attract visitors and exhibitors to FPS 
EXPO 2010. 
 
Our aim is to secure coverage both for the show and for our exhibitors. We can help 
you place newsworthy information into trade media to attract attention to your 
products, services and brand, as well as publicise your stand to visitors. 
 
Through the FPS we have the full backing of the industries leading publication 
Downstream.  Equally we encourage you to commit fully to publicising your 
participation in the show so that you are able to maximise your investment. 
 
PR Support 
 
Our Press Officer is Stephanie Freeman 07961 149399. She will be in touch during 
the build up to the show as a media opportunity arises. Stephanie will be writing 
regular press releases and distributing them to all industry media. The press 
releases will cover show features and details of relevant exhibitors. 
 
Steps that you can take… 
 

1. As an exhibitor your role in PR is to encourage journalists to visit your stand to 
find out about your brand, products and services, as well as anything special 
you are doing at the show. 

 
2. The longer they spend on your stand asking questions about what you do, the 

more chance there is of them including information about your company in the 
articles and features they write – both now and in the future. 

 
3. Journalists like to have a range of spokes people they can turn to for 

interesting and thought provoking views on industry issues, so think about 
who you can nominate to speak with authority not just on your company but 
also on the key issues that affect your business. 

 
4. Consider having a supply of pictures of your spokes people and products that 

are suitable for both print, and online media. If you go for digital images make 
sure they are high resolution (300 dots per inch or more) so that you only 
need one set for both web and print publications. 

 
5. To take advantage of the free publicity Stephanie may be able to generate for 

your company, please complete the attached PR form and return, along with 
photography to: stephanie@fmmarketingpr.com It is important that this is 
done ASAP to maximise your PR opportunities. 
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Dealing with journalists 
 
When you are contacted by the media, respond promptly. Often your objectives will 
be different to the journalist’s – you want publicity and they want interesting news 
stories for their readers – aim for both. 
 
Journalists are looking for views that they can publish which means you speaking on 
the record. They are approaching you because they believe you can provide this, so 
be as helpful as you can by giving clear and relevant answers that are thought 
provoking. That way they are likely to approach you again and again. 
 
Maximise your media coverage 
 

• Send your press release to the trade media and local press 
We have attached details of relevant trade press who regularly cover the 
show.  Send them a press release clearly stating any products, services or 
brands you will be exhibiting at FPS EXPO 2010 giving details of where and 
when the exhibition is taking place 

 
• Give your contact details  

Make sure the press are able to easily contact you in the future if they require 
any further details regarding your press release. 
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AT SHOW MARKETING ACTIVITIES 
 
Provide visitors with an incentive to come to your stand 
 
Entertain visitors – they are taking a whole day from their businesses, so make it 
enjoyable for them, for example: 
 

• Hold product demonstrations 
• Offer a competition or prize draw 
• Hire a celebrity / look –a-like for your stand 
• Have a promotional character handing out give-aways such as free caps, 

pens, etc. 
 
 On-site press office 
 
Each year we have journalists from leading magazines, including Commercial Motor, 
Motor Transport, Fleet Transport, Petroleum Review, Hazardous Cargo Bulletin, Fuel 
Oil News and Oil Heating News to name but a few, attend the show and their first 
point of call is the on site press office where they gather information on who is 
exhibiting and what new products and services are being launched.  Exhibitor press 
packs are therefore very important.  
 
Our aim during the show is to ensure that journalists and editors enjoy their visit and 
that their time is productive, so they can easily find the information they need to write 
print and online content for a wide range of trade media. We will run a press office 
that will have information on the show and exhibitors, news desks for writing and 
transmitting reports, refreshments and a quiet area to unwind.  The centre will 
include racks where you can display your own press pack. 
 
Prepare a press pack 
 
Create an interesting press pack and deliver it to the onsite press office. 
 
This is the first port of call for all visiting journalists, so make an impact. For 
maximum effect use a folder for your own press information, heavily branded with 
your company logo. Then include: 
 

• A press release detailing your news (product launches, promotional initiatives 
and business changes).  Don’t forget to include contact details should the 
journalist require further information or a quote. 

• A summary of company background, who you are, what you supply, etc.   
This should be on one side of A4 

• Good photography with a clearly labelled caption, detailing product name, 
company name and contact details. 

• Do not include company literature or newsletters in the press pack  
  
Remember to deliver your Press Packs (approx 10) to the press office by 
09.30am on Wednesday 21 April 2010. 
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Book the official Show Photographer 
 
You can book the official show photographer if you would like high quality images for 
future PR and marketing campaigns, particularly if you are organising on-stand 
activities. 
 
An official photographer will be available for all two days of the show but they will be 
in demand so we recommend you book well in advance. 
 
For more details contact Paul Watkins Photography Tel: 01952 252370 or mobile: 
07970 559982 
 
Measure your success and gather testimonials 
 
Record the amount of visitors you get on your stand and where possible get their 
reactions to your new products. Try to get some positive quotes that you work into 
your post show press releases. 
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POST-SHOW MARKETING ACTIVITIES 
 
We’d love to hear how you did at FPS EXPO 2010 
 
Try to calculate the amount of business you generated as a result of FPS EXPO 
2010 in monetary or publicity terms and let us know. 
 
We would also love to hear of any case studies so we can include them in feature 
articles. 
 
Finally, let us know your thoughts/feedback in testimonial form – we may be able to 
use them in future press releases and promotional material. 
 
VISITOR DATA 
 
Don’t forget that you can buy a list of this year’s visitors and pre-registrations, see 
the form at the back of this manual. 
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FPS EXPO 2010 MEDIA LIST 
 
 
DOWNSTREAM is the official magazine for FPS EXPO 2010 and will feature 
the Visitor Guide in the Spring edition. 
 
For editoral content please contact: 

  Seabury Salmon – mail@seaburysalmon.com 
Tel: +44 (0)1584 877442 
 
For advertising please contact: 
Shirley Price – shirley.price@btinternet.com 
Tel: +44 (0)1584 877442 
 
Downstream 
6 Royal Court 
Tatton Street 
Knutsford 
Cheshire 
WA16 6EN 
Tel: +44 (0)1565 631313 
Email: downstream@fpsonline.co.uk 

 
 
Brian Weatherley - Editor 
Big Lorry Blog 
Email  biglorryblog@googlemail.com 
Anything relating to trucks and trucking. 
 
 
Sharon Hammond - Editorial Contact 
BIFA Link (British International Freight Association) 
Redfern House 
Browells Lane 
Feltham 
Middlesex 
TW13 7EP 
Tel: +44 (0)20 8844 2266 
Email: s.hammond@bifa.org
 
   
Patrick Hicks - Editor 
Bulk Distributor 
Oakhill House 
22 Williams Grove 
Surbiton 
Surrey 
Tel: +44 (0)20 8398 9048 
Email: pwh@oakhillmedia.com 

Page 8                                                                                                     © FPS EXPO 2010  



  Christopher Walton - News Editor 
Commercial Motor 
Quadrant House 
The Quadrant 
Sutton 
Surrey 
SM2 5AS 
Tel: +44 (0)20 8652 3500 
Email: Christopher.walton@rbi.co.uk
  
    
Justin Stanton - Editor 
Commercial Motor 
Quadrant House 
The Quadrant 
Sutton 
Surrey 
SM2 5AS 
Tel: +44 (0)20 8652 3500 
Email: justin.stanton@rbi.co.uk 

 
 
Steve Welch - Managing Editor 
Energy Engineering magazine 
6A New Street 
Warwick 
Warwickshire 
CV34 4RX 
Tel: +44 (0)1926 408242 
Email: steve@energyengineering.co.uk 
 

 
  Matt High - Editor 
European Oil & Gas 
Cringleford Business Centre 
Suite 10 
Intwood Road, Cringleford 
Norwich 
Norfolk 
NR4 6AU 
Tel: +44 (0)1603 274130 
Email: mhigh@schofieldpublishing.co.uk
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Tony Wood - Managing Editor 
FACTS - Fleet and Commercial Transport in Scotland 
34 Bernard Street 
Edinburgh 
EH6 6PR 
Tel: +44 (0)131 554 1129 
Email: tony@belljohnstone.co.uk

 
 
  Peter Shakespeare - Managing Editor 
fastFORWARD 
Roadway House 
35 Monument Hill 
Weybridge 
Surrey 
KT13 8RN 
Tel: +44 (0)1932 841 515 
Email: peter.shakespeare@rha.net 
 
 
Jarlath Sweeney - Editor 
Fleet Transport (Ireland) formerly Fleet Management 
D'Alton Street 
Claremorris 
County Mayo 
Tel: +353 (0)949 372 819 
Email: editor@fleet.ie
 

 
  Merril Boulton - Editor 
Forecourt Trader 
Broadfield Park 
Crawley 
West Sussex 
RH11 9RT 
Tel: +44 (0)1293 610 219 
Email: Merril.Boulton@william-reed.co.uk

 
 
Linda Harrison - Features Editor 
Forecourt Trader 
Broadfield Park 
Crawley 
West Sussex 
RH11 9RT 
Tel: +44 (0)1293 610 303 
Email: linda.harrison@william-reed.co.uk
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  Bryan Jarvis - Freelance 
Redhill 
Surrey 
RH1 6EG 
Tel: +44 (0)1737 767864 
Email: bryan.pearl@btinternet.com

 
 
  Robin Meczes - Editor 
Freight 
Hermes House 
St Johns Road 
Tunbridge Wells 
Kent 
TN4 9UZ 
Tel : +44 (0)1892 552 222 
Email : rmeczes@fta.co.uk
   
 
Mike Parry - Editor 
Freight Industry Times 
Trelawney House 
Chestergate 
Macclesfield 
Cheshire 
SK11 6DW 
Tel: +44 (0)1625 613 000 
Email: michael.parry@tenalpspublishing.com 
 

 
Jane Hughes - Editor/Advertising Manager 
Fuel Oil News 
Regent House 
Bexton Lane 
Cheshire 
WA16 9AB 
Tel: +44 (0)1565 653283 
Email: jane@fueloilnews.co.uk

 
 
Ben Hall - Online News Editor 
H&V News (Heating & Ventilating News) 
Greater London House 
Hampstead Road 
London 
NW1 7EJ 
Tel: +44 (0)20 7728 4655 
Email: ben.hall@emap.com
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Arlene Martin - News Editor 
H&V News (Heating & Ventilating News) 
Greater London House 
Hampstead Road 
London 
NW1 7EJ 
Tel: +44 (0)20 7728 4654 
Email: arlene.martin@emap.com

 
 
  Simon Duddy - Editor 
H&V News (Heating & Ventilating News) 
Greater London House 
Hampstead Road 
London 
NW1 7EJ 
Tel: +44 (0)207 728 4652 
Email: simon.duddy@emap.com
 
 
Peter Mackay - Editor 
Hazardous Cargo Bulletin (HCB) 
HCB Publishing 
88 Kingsway 
London WC2B 6AA 
Tel: +44 (0)20 7681 6189 
Email: pmachcb@hotmail.com 
 

 
Tim Woods - Editor 
Heating and Plumbing Monthly 
Becket House 
Vestry Road 
Sevenoaks 
Kent 
TN14 5EJ 
Tel: +44 (0)1732 748 041 
Email: twoods@unity-media.com

 
 
Celia Matthews 
HIP magazine 
PO Box 7 
Bath 
BA1 1WG 
Tel: 08707 743049 
Email: celia@sng-publishing.co.uk
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  Sandy Guthrie - Editor 
HVP (Heating Ventilating & Plumbing) 
32 Vauxhall Bridge Road 
London 
SW1V 2SS 
Tel: +44 (0)20 8680 4200 
Email: edit@hvpmag.co.uk

 
 
Jennie Ward - Deputy Editor 
HVP (Heating Ventilating & Plumbing) 
32 Vauxhall Bridge Road 
London 
SW1V 2SS 
Tel : +44 (0)20 8680 4200 
Email : jennie@hvpmag.co.uk
 
 
Paul Braithwaite - Editor 
HVR (Heating and Ventilating Review) 
Faversham House 
232a Addington Road 
South Croydon 
Surrey 
CR2 8LE 
Tel : +44 (0)20 8651 7100 
Email : paul.braithwaite@fav-house.com 

 
 
Frank Hare 
Insite 
Malvern 
WE13 5YD 
Tel: +44 (0)1886 880081 
Email: peimf@aol.com

 
 
Angeline Albert - Reporter 
HVR (Heating and Ventilating Review) 
Faversham House 
232a Addington Road 
South Croydon 
Surrey 
CR2 8LE 
Tel:+44 (0)20 8651 7100 
Email: angeline.albert@fav-house.com
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Sharon Moody - Senior Editorial Assistant 
Ireland's Forecourt & Convenience Retailer 
Penton House 
38 Heron Road 
Sydenham Business Park 
Belfast 
BT3 9LE 
Tel+44 (0)28 90 457 457 
Email: sharon.moody@pentonpublications.co.uk

 
 
Tara Craig - Editorial Director 
Ireland's Forecourt & Convenience Retailer 
Penton House 
38 Heron Road 
Sydenham Business Park 
Belfast 
BT3 9LE 
Tel: +44 (0)28 90 457 457 
Email: tara.craig@pentonpublications.co.uk

 
 
David Jinks - Editor 
Logistics & Transport Focus 
Logistics and Transport  Centre 
Earlstrees Court 
Earlstrees Road 
Corby 
Northants 
NN17 4AX 
Tel: +44 (0)1536 740 100 
Email: david.jinks@ciltuk.org.uk

 
 
Rod Parker - Editor/Advertising Manager 
Lube Magazine 
Berkhamsted House 
121 High Street 
Berkhamsted 
Herts 
HP4 2DJ 
Tel : +44 (0)1442 230 589 
Email : rodparker@ukla.org.uk
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Steve Hobson - Editor 
Motor Transport 
Quadrant House 
The Quadrant 
Sutton 
Surrey 
SM2 5AS 
Tel: +44 (0)20 8652 3251 
Email: steve.hobson@rbi.co.uk
 

 
  Laura Hailstone - News Editor 
Motor Transport 
Quadrant House 
The Quadrant 
Sutton 
Surrey 
SM2 5AS 
Tel: +44 (0)20 8652 3251 
Email: laura.hailstone@rbi.co.uk 
 
 
Dominic Perry - Deputy Editor 
Motor Transport 
Quadrant House 
The Quadrant 
Sutton 
Surrey 
SM2 5AS 
Tel: +44 (0)20 8652 3251 
Email: dominic.perry@rbi.co.uk

 
 
Colin Sykes - Environment and Transport Correspondent 
North West Tonight 
New Broadcasting House 
Oxford Road 
Manchester 
M60 1SJ 
Tel: +44 (0)161 244 3162 
Email: colin.sykes@bbc.co.uk
 
 
Oil Fired Up (www.oilfiredup.com) 
Email: info@oilfiredup.com 
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K S Sreekumar - Editor 
OGN (Oil & Gas News) 
Crescent Court 
102 Victor Road 
Teddington 
Middlesex 
TW11 8SS 
Tel: +44 (0)20 8943 3630 
Email: sreekumar@tradearabia.net

 
 
  Jennie Ward - Deputy Editor 
Oil Heating News 
32 Vauxhall Bridge Road 
London 
SW1V 2SS 
Tel: +44 (0)20 8680 4200 
Email: jennie@ohn.uk.net
 

 
Jane Hughes - Editor 
Oil Installer 
Regent House 
Bexton Lane 
Knutsford 
Cheshire 
WA16 9AB 
Tel: +44 (0)1565 653283 
Email: jane@oilinstaller.co.uk
  
  
David Phillips - Editor and Sales Manager 
Petro Industry News (PIN) 
Oak Court Business Centre 
Sandridge Park 
Porters Wood 
St Albans 
Herts 
AL3 6PH 
Tel: +44 (0)1727 858840 
Email: david@pin-pub.com 

  
 
Tom Nicholls - Editor 
Petroleum Economist 
69 Carter Lane 
London 
EC4V 5EQ 
Tel: +44 (0)20 7779 8800 
Email: editorial@petroleum-economist.com
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  Louise Smith - Assistant Editor 
Petroleum Review 
61 New Cavendish Street 
London 
W1G 7AR 
Tel: +44 (0)20 7467 7100 
Email: lsmith@energyinst.org.uk 
 
 
David Egan - Editor 
Petrolworld 
Kilbride Industrial Estate 
Co Wicklow 
Ireland 
Tel: +353 402 26 999 
Email: info@petrolworld.com

 
 
Carol Cannavan - Editor 
Plumbing & Heating Engineering 
64 Station Lane 
Hornchurch 
Essex 
RM12 6NB 
Tel: +44 (0)1708 463114 
Email: carolc@ciphe.org.uk 
 
 
Adam Hassin - Editor 
Plumbing & Heating in Northern Ireland 
The Forge 
13b Lisburn Road 
Moira Craigavon 
Northern Ireland 
BT67 0JR 
Tel: +44 (0)28 9261 2990 
Email: adam@kmpltd.co.uk

 
 
Chris Jones - Editor 
Plumbing, Heating & Air Movement News 
Pinede Publishing 
16-18 Hawkesyard Hall 
Armitage Park 
Nr Rugeley 
Staffs 
WS15 1PU 
Tel: +44 (0)1525 716 143 
Email: editor@phamnewsedit.co.uk
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  Stuart HamiltonEditor 
Professional Heating & Plumbing Installer 
Hamerville Magazines Limited 
Regal House 
Regal Way 
Watford 
Herts 
WD24 4YF 
Tel: +44 (0)192 3237 799 
Email: phpi@hamerville.co.uk 
 
 

  Peter Shakespeare - Editor 
RoadWay 
Roadway House 
35 Monument Hill 
Weybridge 
Surrey 
KT13 8RN 
Tel: +44 (0)1932 841 515 
Email: peter.shakespeare@rha.net
 
 
David Millward - Transport Editor 
The Daily Telegraph 
111 Buckingham Palace Road 
London 
SW1W 0DT 
Tel: +44 (0)20 7931 2000 
Email: david.millward@telegraph.co.uk

 
 
Dan Milmo - Transport Correspondent 
The Guardian 
119 Farringdon Road 
London 
EC1R 3ER 
Tel: +44 (0)20 7278 2332 
Email: dan.milmo@guardian.co.uk

 
 
Alastair Dalton - Transport Correspondent 
The Scotsman 
Barclay House 
108 Hollyrood Rd 
Edinburgh 
EH8 8AS 
Tel: +44 (0)141 236 6436 
Email: adalton@scotsman.com
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  Iain Dey - Senior Business Reporter 
The Sunday Times 
PO BOX 496 
London 
E98 1SS 
Tel: +44 (0)20 7782 7117 
Email: iain.dey@sunday-times.co.uk

 
 
Ben Webster - Transport Correspondent 
The Times 
PO BOX 496 
London 
E98 1SS 
Tel: +44 (0)20 7782 5000 
Email : ben.webster@thetimes.co.uk
 
 
Robin Pagnamenta - Energy & Environment Editor 
The Times 
PO BOX 496 
London 
E98 1SS 
Tel: +44 (0)20 7782 5279 
Email: robin.pagnamenta@thetimes.co.uk

 
 
Helen Nugent - Transport Correspondent 
The Times 
PO BOX 496 
London 
E98 1SS 
Tel: +44 (0)20 7782 5000 
Email: helen.nugent@thetimes.co.uk
 
 
Tim Blakemore - Editor 
Transport Engineer 
1 Bankside 
Churt Road 
Hindhead 
Surrey 
GU26 6NR 
Tel: +44 (0)1428 714278 
Email: transeng@aztecxpress.com 
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Catriona Gavin - Editor 
Transport Journal 
Unit 64 
14-20 George Street 
Birmingham 
B12 9RG 
Tel: +44 (0)121 440 3003 
Email: editorial@itmworld.com
 
   
Alistair M Vallance - Editor 
Transport News 
Wheatsheaf House 
Montgomery Street 
East Kilbride 
Glasgow 
G74 4JS 
Tel: +44 (0)1355 279 077 
Email: info@transportnews.co.uk 
 
 
Robin Dickeson - Editor 
Transport News Brief 
Forbes House 
Halkin Street 
London 
SW1X 7DS 
Tel: +44 (0)20 7344 9222 
Email: rdickeson@smmt.co.uk
 

 
David Fowler - Editor 
Transport Times 
Suite 21 
Grosvenor Gardens House 
35/37 Grosvenor Gardens 
London 
SW1W 0BS 
Tel: +44 (0)20 7828 3804 
Email: editorial@transporttimes.co.uk
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Jim Gibbins - Editor 
Truck & Bus Builder 
PO Box 15 
Williton 
Taunton 
Somerset 
TA4 4YP 
Tel: +44 (0)1984 618 707 
Email: info@truckandbusbuilder.com

 
 
Will Shiers - Editor 
Truck & Driver 
Quadrant House 
The Quadrant 
Sutton 
Surrey 
SM2 5AS 
Tel: +44 (0)20 8652 3252 
Email: will.shiers@rbi.co.uk
 

 
  Steve Hayes - Editor 
Trucking 
30 Monmouth Street 
Bath 
BA1 2BW 
Tel: +44 (0)1225 442 244 
Email: steve.hayes@futurenet.co.uk 
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FPS EXPO 2010 
EXHIBITOR PRESS QUESTIONNAIRE  
 
 
Please fax, or scan and email your completed Pres
by FRIDAY 26 FEBRUARY 2010 to: 
 
Stephanie Freeman – FPS Press Officer 
Fax : +44 (0)1270 883782 
Email : stephanie@fmmarketingpr.com  
 
Company Name  

Stand Number  

 

 

 
Address 
                     

 

Postcode  

Tel No                                      

Fax No  

Contact Name  

Job Title  

Email  

 
Please specify the core focus of your business i.e. plastic t
manufacturer, insurance company etc. (25 Words max) 
 
 

 
Please supply a brief outline of the products or services yo
promote your stand.  (100 Words max) 
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Are you launching a new product at FPS EXPO 2010?  
 
 Yes     No  
 
If yes, please write a brief description about the product(s) and if possible, 
provide an illustration/photograph/brochure. (50 Words max) 
 
 

 
Please give details and timings of any activity or special promotion planned on 
your stand at the event i.e. press receptions, competitions, etc. 
 
 

 
Who is the spokesperson for your company? 
 
Name  
Job Title  
Tel No  
Email  
 
Does your company produce its own customer newsletter or in-house 
magazine? 
 
 Yes     No  
 
If yes, please give details below 
 
Name of editor  
Publication  
Tel No                                  
Email  
 
Have you invited any high profile guests to your stand? 
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DATA ORDER FORM 
 
 
IMPORTANT 
 
The following lists are available to purchase after the event.  
They do not reflect visitor numbers as those people who 
register and tick no to the third party mailing option are not 
included. 
 
EXHIBITOR DETAILS 
 
Company Name  

 
 
 

Company 
Address 

 
Postcode  
Tel No  
Fax No  
Contact Name  
Email Address  
 
DATA AVAILABLE 
 

Please Tick  Data Options 

 FPS EXPO 2009 – Harrogate 
Pre-registrations and Show Attendees          £99.00 + VAT 

 FPS EXPO 2010 – Harrogate 
Pre-registrations and Show Attendees          £99.00 + VAT 

 
 
This order form must be signed by an authorised officer of the company. 
 
Signed  
Name  
Date  
 
Please do not send any money with this booking form – an invoice will 
be raised on receipt. 

Please send completed forms to: 
 
Federation of Petroleum Suppliers Ltd 
6 Royal Court, Tatton Street, Knutsford, WA16 6EN 
 
Tel No: +44 (0)1565 631313 
Fax No:+44 (0)1565 631314 
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